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FactBarepu

The FactBarEDU project brings together fact-checking experts, journalists,
media specialists and pedagogues to create information literacy tools:

1. to support teachers in dealing with social media issues in the classroom
context ;

2. to empower students with critical thinking and information literacy skills
to resist mis- and disinformation

3. to activate students to verify their social media content



From library instruction to information literacy
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camel X o Q
ALL WORK IMAGES VIDEDS NEWS
43 100 000 Resulis Language - Region -

Osta Camel Active - Saasta rahaa Vupia. | vupia.fi
http://www.vupia. fi =
Ad Hae edullisin nettohinta taalta

Camel active - Jopa 50 % alennusta | fi.shoptail.eu
https://fi shoptail.eu ~

Ad Aina lyomattdmat hinnat - Loyda paras nettidiilisi nyt!

Camel active - Jopa 50 % alennusta | pinshop.fi
https://www_pinshop.fi =

Ad Aina lygmattdmat hinnat - Loyda paras nettidiilisi nyt!

Camel - Wikipedia
https://en wikipedia.org/wiki/Camel ~

A camel is an even-toed ungulate in the genus Camelus that bears distinctive fatty deposits known as
"humps” on its back. Camels have long been domesticated and, as livestock, they provide food (milk and
meat) and textiles (fiber and felt from hair).Camels are working animals especially suited to their desert
habitat and are a vital means of transport for passengers and cargo.

Class: Mammalia Family: Camelidae

Kingdom: Animalia  Order: Artiodactyla

Camel.com — Camel Cigarettes Official Website
https://iwww_camel.com ~

Register to receive special offers, promotions, and coupons for adult tobaccoe consumers (21 years of age

or older) on Camel styles. Sign me up! R.J. Reynolds Tobacco Company only markets its tobacco
products to tobacco consumers who are 21 years of age or older.

Amazon price tracker, Amazon price ... - camelcamelcamel.com
https://camelcamelcamel.com =

camelcamelcamel: Amazon price tracker, Amazon price history charts, ... Welcome to camel camel
camel, a free Amazon price tracker! Our free Amazon price tracker monitors millions of products and
alerts you when prices drop, helping you decide when to buy. We help you save money.



Information literacy

Information literacy can be defined as a set of skills
and abilities which everyone needs to undertake
information-related tasks; how to discover, access,

interpret, analyse, manage, create, communicate "Every citizen is a creator of
store and share information. ' ' information/knowledge and has a
message.

* is the ability to think critically and make balanced They must be empowered to access
judgements about any information we find and new information/knowledge and to
use - whether or not materials under analysis are express themselves. MIL is for all —
valid, accurate, acceptable, reliable, appropriate, women and men equally —and a nexus
useful and/or persuasive. of human rights.

e empowers us as citizens to reach and express UNESCO 2 MIL law

informed views and to engage fully with society

See e.g. Information literacy group:
https://infolit.org.uk/ILdefinitionCILIP2018.pdf



https://infolit.org.uk/ILdefinitionCILIP2018.pdf

Which social media platforms do you use daily?
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Where do you find your daily news?
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Have you ever read
a suspicious piece of news?

Youngsters aged 13-18 N=123

Teachers N= 152

0% 10 % 20 % 30 % 40 % 50 % 60 % 70 % 80 % 90 % 100 %

FactBarEDU 2020 Y E S . N O



Teaching crifical thinking
skills objectives

Students learn argumentation and
debating skills and they learn

* to use analytical and critical thinking in
practice.

e to search data and evaluate media
sources independently

* to clarify unclear information and to
compare mutually opposed claims
about reality and defer to their own
judgment when evaluating
contradictions

FactBareou

It would be good to ask certain questions before
liking or sharing a suspicious piece of news:

* Who is the author ?

= Can you find a name or reliable web address ?

* To whom it is made for?

* Where has it been published first and to which target
audience?

* What does it really say?

+ |s it an advertisement, a piece of news or opinion of
someona?

* Why is it made?

+ To whom it is targeted. How did you get it?

* On what information it is based?

+ Can you find references?

* Are pictures authentic?

+ Isthere a real link between the title, photo and text?

+ Would it be wise to check the origin of the
photo/video?

B9 Like
"
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FactBarepu

FactBarEDU statements:

1. Media and information literacy should be included in the national
curriculum.

2. Teachers should be trained, and they should have tools and methods to deal
with information disorder.

3. Schools should provide students with media and information literacy skills

The interaction between journalists, media experts and schools is warmly
recommended.



Transversal Competences

Finnish national
curriculum 2016

1) National curriculul

Cultural
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 Media and information literacy learningto | interaction and
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2) Teacher fraining

* Teachers should be trained, and
they should have tools and
methods to deal with information
disorder.

e According to our experience, teachers
need in-service training to deal with
the increase in the quantity of
information and diversification of the
variety of sources.

* Besides, the media landscape is re-
shaping constantly and it has become
more and more difficult to distinguish
information from disinformation.

FaktaBaariepu

Informaatio-
lukutaito-opas

EYN PN

. ..!-g'

= =

-
_-f
f
1

i

ﬂ/

https://faktabaari.fi/assets/Informaatiolukutaito-

opas Faktabaari EDU.pdf



https://faktabaari.fi/assets/Informaatiolukutaito-opas_Faktabaari_EDU.pdf

3) Promoting critical
thinking skills

* Schools should provide students
with media and information
literacy skills so that they would be
able to make their decisions based
on facts - not on disinformation or
mal-information.

FaktaBaariEpu
INFODEMIC

With the COVID-19 pandemic, a huge amount of right
and wrong information has spread to the world. This
flood of information is called infodemic. Due to the
excessive amount of information, it is difficult for
people to find reliable information when needed.

Fact checkers around the world have struggled to
combat misinformation. The #Corona\irusFacts
Alliance database already contains over 5,000
coronavirus fact scans.

When you come across a suspicious message or claim,
stop for a moment to reflect

* Who is the writer?

* |5 he an expert in the field? Where is it published?

* Why is it done?

* Does somebody want to influence you in some way?

* What information is it based on?

» Are there references to sources and sources of
information?

* Can you verify the message information from a trusted
source?

You can easily check from the International Fact-Check
Databank to see if the same claim has already been fact-
checked: https://www.poynter.org/ifcn-covid-19-
misinformation/

www.fakiabaari.fi




4) Interaction with experts

* The interaction between journalists, media
experts and schools is warmly
recommended.

* The basic idea of the Faktabaari EDU project
was to adapt the proved fact-checking methods
used by professional fact-checkers into the
education field.

* We have organized plenty of workshops,
webinars, school visits, etc. to scale up the best
practice tools for a larger public.

Subscribe =

The,.
Guaredum

News Opinion Sport Culture Lifestyle

The upside
How Finland starts its fight against fake news
in primary schools

Country on frontline of information war teaches everyone from school pupilsto
politicians how to spot slippery information

Jon Henley in Helsinki

¥ @jonhenley

2020 12.16 GM

f)lw) =

You can start when children are very young, said Kari Kivinen. In fact,
you should: “Fairytales work well. Take the wily fox who always cheats
the other animals with his sly words. That’s not a bad metaphor fora
certain kind of politician, is it?”

With democracies around the world threatened by the seemingly
unstoppable onslaught of false information, Finland - recently rated
Europe’s most resistant nation to fake news - takes the fight seriously
enough to teach it in primary school.



Voter literacy

Faktabaari has co-created with teachers a
simplified version of its fact-checking methodology
for educators in 2019.

It encourages critical thinking and participation for
fact-based public debate and to resist
disinformation.

The method is compatible with IFCN code and
"information disorder" vocabulary and ideally
adaptable.

It brings fact-checking and media literacy
communities together for apparent synergies.

The toolkit for educators include examples to
inspire, create and share new lesson plans.

* https://faktabaari.fi/assets/FactBar EDU Fact-

checking for educators and future voters 13112018.pdf

FactBar =

Fact-checking
for educators
and future voters



https://faktabaari.fi/assets/FactBar_EDU_Fact-checking_for_educators_and_future_voters_13112018.pdf

FactBarepu

When is there a reason to suspect
disinformation?

= The message is repeated very often
= There are striking pictures in the message

= The message seeks to elicit a strong emotional
response

= The message has strong story elements

= The sources of the message are strange or
extraordinary (eg page metadata leads to a
different country than the content of the message
suggests)

= Search engines find the same or almost the same
message, but with a much older date

® |[mages related to the message can be found on
the web in other contexts with reverse image
search

* The person spreading the message is spreading
other suspicious content

Dis-information is false information which is

FactBarepu

Information disorder

@_ Mis-information- false information is
o

- shared, but no harm is meant.

A Dis-information - false information is

knowingly shared to cause harm.

Mal-information - genuine
information is shared to cause harm,
often by moving information designed
to stay private into the public sphere.

The foregoing categorisation is not exhaustive
but it is a more analytical and to the purpose
than the somewhat harmful ‘fake news’ tag.
The widespread use of this tag usually sparks
needless distrust even towards responsible,
fact-based journalism.

FactBarepu

How to check the authenticity of
the images!

Pictures and videos are now easy to edit and modify

* Often, image editing is harmless and useful for
improving image quality.

* By trimming and editing images and videos, it is also
possible to convey distorted information and to be
used in misleading contexts.

* Social media nowadays often encounters images that
are linked to a click title and texts that have nothing
to do with the image.

* Various tools have been developed to verify the
origin, authenticity, and use of images and videos

GOOGLE reverse image search— hitps://roople com

* In the top right corner of your browser, select Google Image Search
and enter any image or image link in the search box. Google's
algorithms quickly search for the context in which the image was used
and suggest similar images.

YANDEX - hitps://vandex com/images/

* A Russian site that allows you to find faces, places and objects in
addition to similar images..

BING https://images.bing.com

+ A specialty of BING is the visual search feature. Below the image you
want to search, you can narrow down what you are looking for in the
image. This is especially useful if the image contains a lot of "useless”
information for the search.

INVID - https:/fwww invid-project.eu/tocls-and-services/invid-
verification-plugin/

+ |NVID, a French company, provides tools for verifying images and
videos. Invid's tools work especially on YouTube, Facebook and Twitter
The InVID verification plugin downloadable to the browser is
particularly effective.




E Journal on Information
Disorder is out soon!

Do you REVIEW?

I E V I E W

Verify Weigh it up
e 7
@ 3 o 9
i Q
Have you heard What facts are Why was the How do you feel Think about
of the source? cited in the story? oﬂunoutou story publishad? about the story? what you know
Have they been Are thare holes Does everything 15 it factupd Are you swayed Does the story
rebable before? in the story? matchup? and impartial? by your feelings? sound plausible?

https://www.teachingcitizenship.org.uk/journals Issue 51

o EACHING

crtizenship

Information Disorder:

Teaching critical media literacy
and citizenship in a digital age

Do you REVIEW? Bel

REVIEW

Verify Intent Weigh it up
\ -
& H ©
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Have you heard What facts are Compare to Why was the How do you feel Think about
of the source? cited in the story? other sources story published? about the story? what you know
Have they been Are there holes Does everything Is it factual Are you swayed Does the story
reliable before? in the story? match up? and impartial? by your feeli sound

In this edition: %

Expert briefings on digital media and citizenship, teacher
case studies of what works, practical ideas and resources for
improving practice. Plus reviews and networking opportunities.

A C T Issue No 51 Journal of the Association for Citizenship Teaching
Summer 2020 | www.teachingcitizenship.org.uk


https://www.teachingcitizenship.org.uk/journals
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